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RIVM Centre for Healthy Living  
mission statement  

…to contribute to the health  

of all Dutch citizens by  

supporting  

health promotion 
professionals  

primarily with information 



Dissemination strategies 

● Infographic on website and for 

   online communication 

 

● Tweets about best practices 

   every day #ErkendGezond 

 

● Overview of best practices is 
available in the online Manual 
Healthy Municipality and 
Healthy School (as 
recommended interventions) 

 

● E-magazine to all municipalities 
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Database with health promotion interventions 

 

 

 

• Best practices and ‘all’ lifestyle interventions in the Netherlands  
• Recognized interventions: 5 levels 



 
 
 
 
Interventions to address health inequalities 

 

● An example (good practice) from the Netherlands 
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Gezond in…: incentive programme to help municipalities to 

strengthen their approach to addressing health inequalities 

Financed by Min Health, Welfare and Sports 

Targeted funding for 164 municipalities  

based on social status score: education, income, and distance to 

labour market 

 

Translation: Healthy in … 



164 
municipalities 

 
€ 70 million 
2014 - 2017 

 



• Gezond in… offers local authorities assistance in the development 
and implementation of their own targeted approaches.  
 

• Municipalities are in the lead! 
 
• Pharos and Platform 31 offer customized advice and support on 

local authorities to health disparities to 164 municipalities 
 



Framework:  8 pillars for success 5 tracks 



Framework: 5 tracks 

Lifestyle and health literacy 

Social environment 

Physical environment 

Prevention and health care 

Participation 

  

 



8 Pillars for success 

Involvement of (political) authorities 

Citizens are key players 

Differentiation is essential 

Monitoring process and results 

Process-targeted approach 

Public and private 

Social Marketing at all levels 

Synergy circuits 

 

  



More information 
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www.gezondin.nu 
 
h.zoest@pharos.nl 

http://www.gezondin.nu/

